DARIA
TARAWNEH

HEAD OF DESIGN AT MIRO

Design leader with 19+ years building and scaling design teams at
enterprise scale. Led Al-driven product initiatives generating millions in
revenue across Amazon AWS and Miro. Proven track record establishing
design frameworks, mentoring programs, and cross-functional
partnerships that drive business growth and organizational
transformation.

W4 Dariatarawneh@gmail.com

@ Berlin, Germany

EXPERIENCE

@ daria.tarawneh.com
O Head of Design. Enterprise and Growth

Miro Berlin- 2023- Present

« Team Leadership: Built and scaled 18-person global enterprise design

SKILLS team, esta-blishing hiring frameworks and cross-functional
collaboration models

¢ Al Product Strategy: Launched Enterprise Guard (10% revenue boost)

Design Leadership and Miro Al Trust (30% Al adoption increase, 20% MAU growth) through

Design Thinking Al-driven security and compliance

Rapid Prototyping « Design Operations: Established design framework and mentorship

Interaction design program, reducing delivery time by 20% and improving cross-team

collaboration

Problem-Solving

Cloud Practitioner certified « Executive Partnership: Collaborated with C-suite to embed
compliance, security, and monetization into UX, aligning design with

Project Management Tools
) 9 $10M+ revenue targets
o Design Systems: Delivered admin-focused design system adopted

across product teams, reducing development cycles by 35%

EDUCATION

Masters in business administration O Head of Design - AWS Management tools

Durham universituy Amazon Berlin-2017-2023

2018-2020 . .
o Portfolio Leadership: Led design strategy across 8 AWS services

(CloudFormation, CloudWatch, Config, Systems Manager) serving 20M+

Bachelor of Architecture enterprise customers

Jordan University of Science and ¢ Team Building: Built and managed 20-person global, distributed

Technology design team establishing strong design culture and operational

2006-2009 excellence

¢ Revenue Impact: Defined strategy and roadmap to simplify
onboarding, aligning KPlIs to revenue growth and increasing

LANGUAGE monetization by 25% through Al-driven recommmendation systems

« Strategic Partnerships: Initiated cross-business partnerships

English accelerating product alignment and market expansion into 3 new
nglis

Arabic

regions
« Executive Reporting: Delivered progress and KPIs directly to VP level;
NVESE]g) represented Amazon in global product discovery training programs
German




O Lead Product Designer
Mckinsey Berlin - 2016-2017

+ Enterprise Transformation: Led strategic digital transformation
projects for Fortune 500 banking and manufacturing clients, delivering
$20M+ in operational efficiency gains

¢ Client Leadership: Conducted C-level training on design thinking,
sprint planning, and change management across 15+ client
organizations

e Strategic Solutions: Applied qualitative and quantitative analysis to
deliver customer-focused solutions, presenting innovative design

strategies to senior stakeholders

O Lead product designer
Movinga Berlin 2016

¢ Product Innovation: Led design for customer/admin products enabling
move booking and partner search, creating proprietary move-
packaging algorithm enabling competitive bidding

¢ Team Development: Managed and grew 6-person design team;
established Scrum and Lean UX-based design processes increasing
delivery velocity by 50%

« Data-Driven Design: Applied user-centered design methodologies and

led data initiatives informing design decisions across all product teams

O Head of product

iIKEMU-Japan Tokyo 2014-2016

¢ Startup Leadership: Founded and led offices in Japan and Manila,
managing 25-person cross-functional, multi-country teams

¢ Fundraising & Exit: Raised $2M in funding and successfully built and
exited ad tech startup, achieving 3x return for investors

¢ Platform Development: Developed self-service platform connecting
advertisers to game developers, enabling game creation without prior
technical knowledge

o Market Success: Launched KFC branded game with 20M+ plays in one
month, driving highly successful campaign and establishing new

revenue model

o) Head of product

iIKEMU - Gamify Auckland 2011-2014

« Brand Strategy: Developed and executed creative strategies
boosting brand recognition across marketing, teams, athletes, and
retail initiatives

« Enterprise Partnerships: Collaborated with major brands including
Saatchi & Saatchi, Wendy's, and Nissan on multi-million dollar
campaigns

¢ Global Team Leadership: Built and led 20-person design and
marketing teams across four countries (NZ, Australia, US, UK)

e C-Level Partnership: Partnered with executive leadership to drive

end-to-end product strategy across full product lifecycle




O Strategic startup partner

Consultant Auckland 2010-2011

« Digital Transformation: Consulted companies on product development
and digital strategy, driving business growth and innovation initiatives

e CTO Partnership: Partnered with CTOs at ClearPoint to craft
comprehensive digital transformation roadmaps aligned with strategic
business goals

« Revenue Strategy: Advised on go-to-market strategies, identifying new
revenue streams and monetization models maximizing product impact

¢ Technology Integration: Guided clients through innovation initiatives,
helping integrate emerging technologies and design thinking into
product lifecycles

0 Program Officer - Design Lead

The Jordanian Hashemite Fund for Human Development

Amman 2010- 2011

e Program Leadership: Led planning and implementation of
multiple development programs targeting underprivileged
communities

« Stakeholder Management: Managed discussions with NGOs
and government agencies to submit initiatives and secure
funding grants

« Project Management: Defined project scope, goals,
deliverables, tasks and resource requirements for $1IM+
development programs

O Digital Program Officer

Amman Institute Amman 2009-2010

O Game Ul Artist

Nassons Entertainment Amman 2006-2008




